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BbTPELUHA PEKJIAMA LLEHA (EUR) E-MAIL KAMINAHUA LLEHA (EUR)
1/1 asicHa cTpanuua 2 625 [0 BCUYKM MMelnn B ba3a AaHHM 3750
. 12 500 FMCG MeHunpxbpu 0,30 Ha KoHTaKT
2/1 pBoitHa cTpaHMua 3675
1/2 nacHa ctpanmua (Ha *uBo) 1785
1/2 pnacHa cTpaHmua 1575 .
lNonwTanTe 3a BalwaTta nepcoHanHa odepra!
1/3 nacHa ctpaHuua (Ha >uBo) 1260
1/3 pacHa cTpaHuua 945 * E-mail kamnaHus Moxe fa bbae M3roTBeHa No 3afafileHun oT Bac napaMeTpu, duntpupaHa u
TapreTMpaHa o pasfuyHu rpynu oT nonydyaTen.
1/3 CTpaHuua Hos npoaykT [Ha LUBeTHa I'IOJJ,J'IO)KKa] 735 Hanp.: [0 MapkeTvHTr MeHnaXXbpK, TbproBcku anpexkTopu, N3nbaHUTENHN AMpeKTopU; 10
1/4 cTpaHuua - Hosg npoaykT 575 MponsBoguTenu, Toproscku Bepuru, Auctpnbytopun, HezaBncrmMu Tbprosum
CNEUMANTHN NO3ULIUUN LLEHA (EUR) AU3AWUH U NPEQNEYATHA NMOArOTOBKA LLEHA (EUR)
Mpaa kopuua 4830 1 HuBO* - 1/1 A4 cTpaHuua 200
Mbpeu ABOWHM cTpaHuum (2 n 3 ctp.) 4095 1 HMBO* - 1/2 A4 cTpanuua 200
Bropa kopwvua (BbTpelHa cTpaHuLa cpeLly CbabpXkaHue 2835 2 HuBo* - 1/1 A4 cTpaHuua 250
WM pefakuMoHeH KomeHTap) 2 HnBo* - 1/2 A4 cTpaHunua 250
YetebpTa (33aHa) Kopuua 2888 Opa3mMepsBaHe Ha peknaMmHo kape (Hanp. oT A4 go A5) 100
TpeTa Kopuua (B'preLUHa 3ajHa KOPV'U.a] 2625 1 HMBO* - TEKCT, B0 3 CHUMKM W 10 2 Jiora, NMPeAOCTaBEeHU OT KNIMEHTa, Ce 0hOPMAT v NMoapexaaT 6e3
CpeaHa [BONHa CTpaHMLa 3885 HUKaKBM crieupantiu edbekTu, KapeTo ce NMOAroTes 3a neyar Cropes U3KNCKBaHUATa Ha NneyaTHuuaTa.
3apgHa gBoiiHa CTpaHunua 3675 2 HnBo* - TekcT, go 10 cHumkm 1 po 10 nora, NpefocTaBeHn OT KMEHTa, ce 0PpOPMAT KpeaTUBHO, ChbC
cneuuantu edbekTu, MpennBaHus, CHUMKM Kato GpoH, rpadunyHu 4eKopaTUBHM eNIEMEHTU U [p., KApeTo ce
Bpanavpane ¢ noro (naBa ctpaHmual 160 NOAroTBS 3a NeyaT Crope/ U3NCKBaHUATa Ha NeyaTHULaTa.

Ta3n ueHoBa odepta e BanugHa ot 01 aHyapm 2026 r. J[C He e BktoveH. Bb3MOXHW ca [OMbAHWUTENHM CroOpasyMeHws.
W3paTenat cu 3anasBa NpaBoTo Aa oTKaxe MybnnkysaHeTo Ha peknaMa be3 fa n3TbkBa NpMYMHa 3a TakoBa peLLleHme.
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KoHTakTu 3a peknaMa:

XpuctuHa Acnapyxosa, h.asparuhovaldcmg-bg.com
Munnua JumutpoBa, m.dimitrovafdcmg-bg.com
Jllobomupa MunaguHosa, l.miladinovaldcmg-bg.com
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WE ARE DIGITAL PRINT

FMCG

TARGETED PRICES 2026

S 'ROGRESAIVE <

INNER POSITIONS

1/1 right page

2/1 double page

1/2 right page (without blades]

1/2 right page

1/3 right (without blades)

1/3 right page

1/3 page New product on color background

1/4 page New product

SPECIAL POSITIONS

Front cover page

First double page (2 and 3 page)

Second Cover [(inside page next to Editorial or Content)
Fourth (back] cover page

Third cover

Middle double page

Back double page

Logo branding (left page)

PRICE (EUR)

2625
3675
1785
1575
1260
945
735
575

PRICE (EUR)

4830
4095
2835
2888
2625
3885
3675
160

E-MAIL CAMPAIGN PRICE (EUR)

to all emails in the data base 3750

12 500 FMCG managers 0,30 per contact

Ask for your personal offer!

* E-mail campaign can be made by parameters defined by you. It can be filtered and targeted to
different groups of recipients.

Email campaign can be send for ex.: to Marketing Mangers, Trade Directors, Executive Directors to
Manufacturers, Retailers, Distributors, Independent Store Owners

DESIGN AND PRE PRESS PRICE (EUR)
level 1* - 1/1 A4 page 200
level 1* - 1/2 A4 page 200
level 2* - 1/1 A4 page 250
level 2* - 1/2 A4 page 250
Resizing of an advertisement (for example, A4 to A5) 100

level 1* - text, up to 3 photos and up to 2 logos, provided by the customer; are laid out with no special
effects and the advert is prepared for printing assording to printing house standards.

level 2* - text, up to 10 photos and up to 10 logos, provided by the customer, are laid out creatively, with
some special effects. backgraund, decorative graphic elements. etc., and the advert is prepared for
printing according to printing house standards

This offer is valid as of 1 January 2026. 20% VAT is not included in the prices and will be billed in your invoice. Prices are negotiable based on the amount and frequency of advertising
requested. The publisher reserves the right to revoke the publication of an advert (before payment) without giving a specific reason.

Contacts for advertising:

Hristina Asparuhova, h.asparuhovafdcmg-bg.com
Militsa Dimitrova, m.dimitrovaf@dcmg-bg.com
Lyubomira Miladinova, l.miladinovafdcmg-bg.com

o Progressive Magazine Bulgaria @ PROGRESSIVE Magazine Bulgaria
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