HUE CME NEYATHU  FMCG  TAPTETMPAHM & ROGRESSIVE %

MbpBa Kopuua PROGRESSWE 1£§MBeEPTMKanHa 1£§MXeOPM30HTaJ1Ha
pasMmep: B1: nbpBa kopuua p p: p p:
210 x 220MM 88 x 247Mm 1/2 175 x 85MM
FLIP B1
pa3Mmep: flip: pasreBka 1/3
110 x 297MMm
+ 3MM OT BCUYKM CTpaHn
®onno 1/2 xopu3oHTanHa 1/4 BepTUKanHa
pasmep: pasmep: pasmep:
420 x 297MMm JIABA LACHA 175 x 125MM 88 x 125MM
+ 3MM OT BCUYKU CTpaHu 1/2 1/4
Lisana ctpaHuua 1/3 BepTUKanHa 1/4 xopu3oHTaNHa
pa3mep: pa3mep: pa3smep:
210 x 297Mm 1/1 55 x 247Mm 1/3 175 x 55MM
+ 3MM OT BCUYKM CTpaHn
1/4

bpaHaupaHe ¢ dpawa
®Maitnosu popmatu: TIFF, PDF unn EPS (Bcuukm TekcToBe TpsabBa Aa ca 06bpHATU B KPUBHM). pa3mMep:
PEKJTAMATA TPABBA A E NMPUTOLEHA 3A BEPCW/A €C HA ADOBE. 210 x 16MM
LiseTHocT: CMYK (6e3 gonbnHuTenHo aedpmHupaHm usetose).
Pesontoums: 300 dpi. 3a obpsizBaHe Ha pekslaMuTe Ha XXMBO Ce OCTaBSAT M0 3MM OT BCMYKM CTPaHMU.
[la He ce cnaraT Mapku 3a obpsisBaHe, nacepu, LBETHU CKaNu UK Apyra AONbAHUTENHA UHopMaL e BbB aiina.
Peknamute ga ca npuapyxeHu ¢ AurnTanHu LBeTHN Npobu, 3a aa ce rapaHTVMpa KayecTBOTO Ha oTneyaTBaHe. 1/6
Mpu nunca Ha uBeTHa npoba He ce NpveMaT peknaMaLuMm 0THOCHO Ka4eCcTBOTO Ha OTneyvaTBaHe.
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WeARE [DJ[i/\M PRINT  FMCG  TARGETED < ROGRESSWE S

First 1/2 vertical 1/3 horizontal
silzres: Bcﬁ\q‘?rgt cover PROGRESS'VE Size\fer e Size:OI'IZOﬂ 2
210 x 220mm 88 x 247mm i 175 x 85mm

size: flip: unfolding FLIP B
110 x 297 mm 1/3

+3mm on all sides

Folio 1/2 horizontal 1/4 vertical
size: 420 x 297mm size: size:
+3mm on all sides LEFT RIGHT 175 x 125mm 88 x 125mm

1/2 1/4
Full page 1/3 vertical 1/4 horizontal
size: size: size:
210 x 297mm 1/1 55 x 247mm 1/3 175 x 55mm
+3mm on all sides

1/4

Fascinating branding

size: 210 x 1Témm
File formats: TIFF or EPS (all text has to be converted to curves/outlines).

Advertising must be adapted to CC version of adobe Illustrator. Branding
Colour mode: CMYK (no spot colours please). Resolution: 300 dpi. All full page and spread ads should bleed 3 mm off all edges.
Please do not put any srop marks, registration marks, colour bars or other additional information in your file.

Calibrated digital colour proofs should accompany the ads, otherwise the quality of printing cannot be guaranteed. If no colour
proof is provided, we do not accept claims regarding the print 1/6
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